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o Overview AN
-
=
%’ The Asia Cruise Forum Jeju is a renowned annual event dedicated to identifying new opportunities
0_% and fostering professional networks within the cruise industry.
B

Title 2024 Asia Cruise Forum Jeju

Date 2024 July 10(Wed) ~ July 12(Fri)

Venue Maison GLAD Jeju

Theme The Future Vision for Sustainable Growth of the Asian Cruise Industry

Host Ministry of Oceans and Fisheries (MOF), Jeju Special Self-Governing Province

Organizer Jeju Tourism Organization

Cooperation Jeju Cruise Industry Association, ACLN, ACTA
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Program

|1

DAY 1 72102 (%)

Time AlZt Program =212 Location &4
11:00~12:00 | Opening Ceremony 7#3|A! Convention Hall
i pening v AR 2H4E (1F)
. Luncheon &t @t Crystal Hall
12:00~13:30 | (ejosted by ACF) SejretE OF)

[Session1] Global & Asia Cruise Trends and Cooperation : Convention Hal
14:00~15:30 | Enhancing Regional Cooperation for Cruise Line Deployment in Asia HHME (1F)
[MM1] 22 & OAOF AR= EAMEQ} §= T
15:30~15:50 | Coffee Break FAIA|Zt
[Session2] Cruise Korea : The opportunities for Boosting the Korean Convention Hall
15:50~16:50 | Cruise Industry from Cruise Lines’ Perspectives HHME (1F)
[MM2] 3= A2|0f : MAPZtHIZEZ St 3R X 4] 2HM5IeF E M| =
16:50~17:10 | Coffee Break S2IA|Zt
1710~18:00 [Session3] Cruise Lines Highlight Convention Hall
' ' [MIM3] MAFEE2|E - ZH| MALSHO[2H0|E ZAHNE (IF)
DAY 2 72 1¥ (2)
A B2B Networking Meeting Event Convention Hall
09:00~12:30 B2B =92 T2 2 HHAME (1F)
(AT [Workshop] Design the Destination Experience Amethyst Hall
10:00~11:00 J|8HEI 938 ENG OFHEIAEE (F)
21 The 18th Korea Cruise Council Amethyst Hall
301230 5163 srmazxarmisiols) S o2z @p
13:00~14:00 | Lunch X} 2zt
ANE [Issue Focus] The Future Direction for Jeju Cruise Tourism Amethyst Hall
140041600 3y 5 2 xmayzinoiLt B opeiaes op)
AT ACLN Annual Meeting Convention Hal
15:00~17:00 N itz HHME (IF)
DAY 3 7& 12¢ (@)
All Day Jeju Trip
=y SHLCTARX} C &b HE04

* The program details shown above are subject to change
AU EE0M B2 ARYO| w2t HEE 4 USLCE
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Keynote Speech
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Powering the Future, Today:
Cooperation for Innovation
Oj2H2 Lop7ts @5 sl 9|3t 3
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Keynote Speech 7|=¢i4

Powering the Future, Today: Cooperation for Innovation
O[22 Liop ks 25: SiAIS 9lat 32

LEEM Bok Soon Secretary General, ACLN
AUE S OIAOIFRRE|HAHEY T ALREE

» President, Korea International Cruise Institute (KICI)

« Secretary-General, Asia Cruise Leaders Network (ACLN)

« Editor-in-Chief, Cruise Industry Review (CIR) English magazine

+ Vice Chairman, World Tourism Cities Federation (WTCF) Hills Tourism Summit Cruise Industry Committee

+ Associate Professor, Department of Management, Nanjing Audit University
Leem Boksoon, the Secretary-General of the Asia Cruise Leaders Network (ACLN), has contributed to the growth of the
cruise market and the development of the cruise industry in Asia. With the foundation of the Korea International Cruise
Institute, she has stimulated the cruise industry in Korea in cooperation with peers from China, Japan, Taiwan. She also
plays a crucial role with the various titles for cruise cities in Northeast Asia like Shanghai, Qingdao, Dalian, Taiwan, Jeju, and
Incheon.
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Session 1
MM T

Global & Asia Cruise Trends and Cooperation :
Enhancing Regional Cooperation
for Cruise Line Deployment in Asia

224 & OA|O} AEX ERIEQ} 32

This session focuses on the global and Asian cruise markets, also highlights the
importance of regional cooperation as a crucial element for the growth of the
Asian market. Let’s discover how the major players can cooperate to develop the industry by
considering perspectives from port operation, shore excursion, itinerary planning and the destinations.

T Aoz M X HHo| 24| Cis Lot
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Joel KATZ = 7px

Managing Director, Australasia, CLIA
TR IZXRMALRS| SF0FA|OFK|S S2O|A}F

Joel Katz has led the Cruise Lines International Association &Y 7tX & 2016 2H ZHFRRMASES|(CLIA) A EZZIA|OF
(CLIA) Australasia as its Managing Director since 2016, after  &2t0|A{(Managing Directon)= 21 /o0, O|Foll= ¥=,
an extensive career in cruising and hospitality, including o1 ZoJ0[A|0f SZOIM I2X 3 T HofolA Clokst
roles at sea, and in hotels in the UK, Europe, Central Asia, 743419 ot 'xo“ I _ _ _
and Australia. In his current role, Joel heads an Australasia- 82 2olth. 2 71= SHOIAK(Managing Director)=
based team that is responsible for the promotion and ~ RAEHEIAOF X[R2| +HOZA, CLIAS| IARX MA}
development of the cruise industry across the region  3F|IES CHESIO] 2 2|, A 18, 25 &52 Sai
through trade relations, industry training, and advocacy ol A=x Alojo| HiM U FISS cicksie ElS 021
activitieg on behalf of CLIA’s Cruise .Line Members. Pre- oIC} |22 0[BT 519 4 CHE Z7l2He ATHE 02/LoD]
pandemic, he helped cement the region’s place as one of '
the fastest-growing cruise markets in the world in terms of 9] OfHoll= T ChEeH ZHOM AXE &83l=
population penetration. Under his leadership, the regional ~ AZMIE 0|2 A& 2 A2 2X|E CHX|= O SEEHCE 12

organization has not only seen significant growth in x|z
membership but has also been pivotal in highlighting the 3=
cruise sector's commitment to environmental stewardship, ~
showcasing the industry’s strides in sustainability, and =
destination stewardship.

Michael MIHAJLOV ojo|2 nj51 2=

Senior Director, Destination Management,
Holland America Line and Seabourn
= OtH[2|7} 2tRl & Al SHX| HE|EE 4FO0|A

= L— — 1

BISY Ul JuswAojdaq aur asint) Joj uoiesadoo) [euoiSay Sunueyud : uonessdoo) pue spual] asini eisy % [eqojD

Michael has responsibility and accountability for the shore  OFO|Z2 ZIL|E 32| £ 0|7 EHMEQ! Z2E OfH|2|7}
excursion business across the key US-based brands in the  zjoia} A|20| OFA|O} EFTQF K| 7|8} 2HE} H|XL|AZ RO
Carnival Group which operate in the Asia Pacific region. x5 oIt J= QofL|oF X|0iA 7|5HX] ZAlo| Extet
In North Asia this includes Holland America Line and S THELAIS 0] T 9lon| HEet K|t AR[eke| 27
Seabourn. At a Corporate level, Michael leads the destination ' '
focused investrments and development partnerships within ~ ~ | A% 7hs TiEF Lol F5t2 QIC) 010|122 MZ22
Oceania. This includes Government Relations, Community 7|21 7zt &2 Al2lof 7[ofsta, F& 5L X[ Atz 2[H,
Engagement, and the development of the Corporate  HIYE 7|7t & X ARE H|ELA DHELHQF 22{s}0q
Sustainability strategy as it applies in this region. Michael ~ 7|= gl AlM =xx|o| xx| S2in} Qlmal2 7|9 E9
plays an active role in developing new destinations, T2HE|E &0i51D QUCt

contributing to itinerary planning, and working on special
projects to grow organizational capability and infrastructure
in both new and established destinations in partnership with
governments and local community leaders, NGOs and with
small local business partners.
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Brian BIAN =z}o|¢i Holl

=
Senior Manager, Destination Strategy & Deployment, rz
Royal Caribbean International =
2 W]t OIE|LAL S| B2k RS2 4 AHLIR
[11]
Joined Royal Caribbean International as Deployment — E220[o12 2015:0 2 FH2|d|ot QIE{LHA'Z0A HiX] "HE:_
planning in 2015, currently responsible for APAC regional — A|gl2 cletsl= ZX|MOZ QIAISIQION, 3IX| APAC X< Q(;
deployment strategy and destination development HHX| F2k0} 2XK| HLS Shersta 9 =
o
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Jacqueline NG =321 2

Director, Cruise, Singapore Tourism Board (STB)
AlEEpYy a2A8 By

Jacqueline assumed her position as Director, Cruise, —MZEl2 20223 A7IZZ Z2AH(STB) AR = CIEIHZ Y
Singa(pore Tpurism Bpard (STB) irj 2022. In additiqn toher  gloict aEx Ho|g FAIE Siotsts olst Qo AlvjmE
role in lCrwse Terminal 'Regulatlons, she chamgons the 32X A RBFO| BERT} H|XL|A LS EEaiT JCt
overall industry and business development of Singapore’s o o
Cruise sector MIzl2 o7k 220(AM H|IELA JHE 2ofolMel S&5t
As an experienced profession in business development from 22 BIESZ 2005 STBO|| gfF510, MICE, =/ 1§,
the private sector, Jacqueline joined STB in 2005, helming  OF{|&l § CIASH ZIXMS QST XY =IFMS 2ty | HMojl=
various positions in MICE, International Group and Marketing.  pizyjel mjei{4] 2 7|8 Cl2ig2 22510, STRO| OPFEl
Prior to hgr current rgle, she ;erved a; Director, Marketing Xt et Ol NEE SR
Partnerships & Planning. In this capacity, she oversaw the A _ . y e 1o Al

s . of L =L o o| i AlSlS
development of the Board's marketing strategy as well as ~ 22% = SHOMIOF X 2te] S HS yetsii,
marketing alliances. OIAIOIE DAl 32X X|o=2 Bt=E= o 7|0f5tX}
Moving forth, she hopes to deepen collaborations among &t}

Southeast Asia destinations and contribute to building Asia
as an attractive cruise region.
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Paulo Benito S. TUGBANG Z}22 H|L|EE of| A, E{ Tt

Director, Office of Product and Market Development,
The Philippines (Tourism Department)
Ha|HEE TS L ARIAA ClE

1

Dr. Paulo Benito S. Tugbang is a career executive and a health  IF22= 224 HA ofgh A5 =2 78 22| 97| &2,
policy professional with years of experiencein health governance,  g74 2tz So| A2 717l B M M27to|c) 1=
including health policy development, and planning, program — o - oI5 =
management, and crisis management, and health tourism. 2elEl BaRol A AR dRton S sl
Originally from the Philippine Department of Health as a health ¢
policymaker, Paulo, a physician by profession, has served the =
Department of Tourism and the Philippine tourism industry — Z2|ZIQ| 10742 =L & AMZ = eIH[Clo|elT}f s
for over a year since 2021, spearheading the growth and ATE K|S

development of Medical Travel and Wellness Tourism as a N
primary tourism product for the Philippines.

Dr. Paulo currently supervises the development of six (6) of
the ten (10) priority tourism products [Dive and Marine Sports,
Nature-based and Adventure, Education, Cruise, Culture (Food
and Gastronomy, Creative Arts, Faith and Pilgrimage), Health,
and Film] and six opportunity market clusters for the Philippines.

Kenneth WONG #|uj|l2 &
General Manager, MICE & Cruise, Hong Kong Tourism Board

ST OI0|A & ARXE BM ME

As General Manager of MICE and Cruise, Mr. Kenneth Wong is ~ MICE@H 3£ F2 D{LIXQ! Kenneth Wong2 &3
responsible for developing cruise tourism and positioning Hong ~ ZFAE(HKTB)Q| A== 2I9! LYXISTfe| &S Zst
Kong as Asia’s cruise hub by strengthening the Hong Kong  spm xjof sfot otz gl 7|g} ofsf TARISTIO| BEie
Tourism Board's (HKTB) partnerships with cruise line operators -

and fostering cooperation with regional port authorities and -
other stakeholders in the industry. e b

He also oversees the formulation and implementation of = HEBF ORA[OF EHERF X|0fM 238 Z|12| MICE
business strategies for Meetings and Exhibitions Hong Kong  Z2XX|2 EH&t= 248 2HZ st= Meetings and
(MEHK), which aims at promoting Hong Kong as the premier Exhibitions Hong Kong (MEHK)2] HIEL|A Fak 22| 9l
MICE destination in Asia Pacific.

An experienced tourism and marketing professional, Kenneth
joined HKTB in 2001 and was previously the Head of Product

o
15101 235 OfAlOf2] A== 5|22 Af2|oiZ 5= H|
|

BISY Ul JuswAojdaq aur asint) Joj uoiesadoo) [euoiSay Sunueyud : uonessdoo) pue spual] asini eisy % [eqojD

S A=l ATk
o

Marketing. In that role, he was responsible for the development &= 2001 HKTBO| &F3io0d, o|&ol= A= O E
of overall destination branding strategies and formulation of a DB} T oS0 = My 2| HEe

o

Ral

Hu
oy

comprehensive digital marketing framework to maximize the
organization’s effectiveness in communicating to a worldwide
audience.
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HAYASHI Yusuke 5l0FA| S| >
Director, Cruise Promotion Office, Ministry of Land Infrastructure, rz
Transport and Tourism, Government of Japan -
Az AENEY IRRTENTY
[11]
M.Eng (Civil Engineering) SstMAHESSE) n}E
2004.04  Enter the Ministry of Land, Infrastructure, 200404 ZEDEA QA Q(;
Transport and Tourism(MLIT) - =
200604 =ENSYYY= IAAL FY =
2006.04  Chief Official, International Construction Office, T - ;E:m N k=)
Policy Bureau, MLIT 200804 SEasLglmRn Y I
2008.04  Chief Official, Planning Division, Ports and 2013.04 =SELSH VEXLYH|=CHA S nE |;|u
Harbors Bureau, MLIT 2016.07 FHIEHAZCHARZ 1S M7|2 |m
2013.04 Birecltor, Port F|’3Ianning ’\E/)lil\_/li_sl,_ion, Kanto Regional 202004 DEDEAM HE3 AT} RFE E
evelopment Bureau, _ _ _
. ENEY 5|ZA0t YPHSEAMLAIR A A% o
2016.07 First Secretary, Embassy of Japan in Vietnam 202207 == zl ! PE . AR [[9[{1'_'
2020.04  Deputy Director, Facility Division, Railway 2024~ SEUSY YU=IATXTEHY S
Bureau, MLIT
2022.07  Chief Director, Hiroshima Port and Airport
Construction Office, MLIT
2024~ Director, Cruise Promotion Office, Ports and

Harbors Bureau, MLIT

KAO Chuan-Kai 7} 3ot70|

President, Port of Keelung,
Taiwan International Ports Corporation Ltd. (TIPC)
CHEF= RS OtS AL AFE

Education ElE
Ph.D. of Transportation and Logistics Management,
National Chiao Tung University.

Experience

2014.05~2015.01  Harbor Master, Port of Hualien,

Taiwan International Ports Corp., Ltd. 2014.05~201501  sielg ot S, CHRt=H@tSAt
2015.01~2017.01  Harbor Master, Port of Keelung, 2015.01~2017.01  XSe et S, CHR=A[SRSAL
Taiwan International Ports Corp., Ltd. 2017.01~2019.05 22 CHo=EX| SOt AL
2017.01~2019.05  Assistant Vice President, Taiwan 2018.06~2019.05 SHHEAFRE CHOFEH|EOtEA}
International Ports Corp., Ltd. 201905202008 325} Blot £ CHRtHERIRAL

2018.06~2019.05  Vice President of Administration,
Taiwan International Ports Corp., Ltd.
2019.05~2020.08  President, Port of Hualien, Taiwan
International Ports Corp., Ltd.

11
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CHOI Jaehwan |xjjzt

Director, Marine Leisure Tourism Division, Ministry of Oceans and Fisheries
CHSHDI= o Q<A off QF2i| & 2ttt pak

Ministry of Oceans & Fisheries CHEHD 1= ot
Marine Leisure Tourism Division S| ettt ofEt
Director

BISY Ul JuswAojdaq aur asint) Joj uoiesadoo) [euoiSay Sunueyud : uonessdoo) pue spual] asini eisy % [eqojD

12



Session 2
MM 2

Cruise Korea : The opportunities for Boosting the Korean
Cruise Industry from Cruise Lines’ Perspectives
IFX A2|0} : MALZL HIZHR St= IR X A 25t =Xt

This session explores significant changes in customer tendency and preference after the pandemic from the
standpoint of the cruise lines, and key considerations for itinerary planning. It also brings the five beautiful
destinations of Korea to a stage to showcase the Cruise Korea.
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HWANG In Seong gtolM

Deputy Director, Marine Leisure Tourism Division, Ministry of Oceans and Fisheries
CHSHRI s At BiQta| ki 2tatat At

Ministry of Oceans & Fisheries CHEID 1= a4t
Marine Leisure Tourism Division S| ettt AFR et

Deputy Director

ICHIKAWA Sae 0|x[7t2} Alo]

General Manager, Destination Experience Group, MOL Cruises, Ltd.
MOL 22X 58X A& 38 &2 LN

—He o=

SBAIIIRASIRd SaUI BSINID WOy A13snpu| asin) UeaIod| ay3 Sunsoog Jo saiiuniioddo ay] : ealoy asini)

2005  Reefer Management, Maersk K.K Tokyo 2005 Maersk KK =3 W= 74E|0|LH 22|

2008 Assistant Manager, Reefer Global Seafood, 2008 APM Maersk A/S HIOFE EAF HE sjAS HEQT
Network & Products - A.P.M Maersk A/S Denmark U HE 22 02|
Head Office

2011  Economic Development Researcher - Ministry of 2011 2= 2Ry SN A e
Foreign Affairs Japan 2012 Wilhelmsen Ships Service 32X OfL| X
2012 Cruise Manager, Wilhelmsen Ships Service 2016 ZEIMATZX OfAJOF &2t 2 CJ=lE
2016  Director, Asia Port Operations, Princess Cruises 2023 O|%0| @& IZX §iat 2 A 2XX| Z2¢ 0L X
2023  General Manager, Port Operations & Destination
Experiences, Mitsui Ocean Cruises

14
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Crystal WONG 3z|AE &

Sales Director, Sales Department, Norwegian Cruise Line
LEQX|ot IR =IOl P O|AF

Crystal Wong have joined Norwegian Cruise Line since 2019,  32|AE Y2 2019H8H L 2¢|X[ot IR X MAtof §F5104
currently serves as Sales Director of East Asia (Greater China  &ixjj Z0tA|0} X|2l(EZ2 2 5t2)0| Q] ZZkS tickst QIrt
and South Korea). In this role, She is responsible for driving e L2YX|o IR MAR| U IjE AEIS EFISH=
trade sales revenue growth for Norwegian Cruise Line. With ofsfe D QICt T4 =X AlIOIA 1743 OjAo] HEIS
over 17 years working experience in cruise industry, She has e ) = o=
a track record of exceeding targets and building strong client ERot Lo, et 1A 2AS FHH 2 JitS 7|58
relationships. With a background in trade sales, She has built ~~ Z0I AUCL R M= FHoZ U740| LQE XIHAAE|
a natural ability to understand customer needs. She pride  Oldlisls sH2 HFUCH, LS s} MeH ™2
herself in her communication skills and strategic approaches,  gfAlo|| |ojLiCh 0|= ZFo0| X|Y¥st A|RO|M MZxo=z
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which have helped her thrive in highly competitive markets. Aot
Outside work, She enjoy swimming and time with her family. |

FENG Xiaodong @ AR S

Director, Asia Port Operations and ltinerary of Marine Operation, Costa Cruises
I Costa ARX SHYRYE OtA[O ATt 2H 3 &2 A2l OfA

Xiaodong Feng graduated from Shanghai Maritime — AFRS H Al siQf CHSI WO MBAS £S5t £ stEMat
University, MBA has more than 20 years working experiences 2= Moj|A| A1AF Q1 3{0F H20{A 204 0[Ale] 28 H3HS
on cargo and cruise ships both shipboard and shore side. JIX|T QICH T= 20158 AL I2X0| ei25i0] 4E7t
Joined Costa Cruise in 2015 and worked as Port Captain for SI0F FHEIO 2 I8t 5 20191 OFA|O X|240] SAF 2! Stor
4 years then as Nautical and Port Operation Director for cof 2212 oEE(olC) Bl BAEF 32x0| OfAlo] Hot
Asia region started in 2019, now working as Director Asia ~ = ©==T BeTiMTl =AE -5 T e =
Port Operations and ltinerary for Costa Cruise, also taking £ % 01d SHE s lon, 7iL|E DF2| ChE B3l=
care of other brand ships under Carnival Cooperation Group 2552 OtA|OF X< &tS T EEletil QICE 12| Ml oz
trading in Asia region. Responsible area: port operation,  &iat 294 A8l &3, it sigt ol W 97| 2| OFF £
itinerary, nautical, port development and assessment, crisis ZafEICt

management, safety, etc.
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LEE Sung-eun o|A2

Director, Tourism Marketing Development, Jeju Tourism Organization

NZEBYBA By IEl B

2010.10~ ) NF et SAL 0PE7 [2IEY, ZSXIXMY, XA2EX,
Working for Jeju Touirism Organization, RIHHAEE, TN | QUEIR TAIS A T 25,
as a Part Leader, Marketing Planning Part o) FIZ=TL DAL 227|814l 27 |SlElRt

Director, Dept. of Manangement Support & Dept.

of Community-based Tourism

General Manager, Duty Free Shop of Jeju Tourism
Organization

Group Leader, Tourism Industry Innovation Group

2024.02~
Team Leader, Tourism Destination Management Team

MOON Young Bae 2ujf

Director, Global Marketing Team, Busan Tourism Organization
SMTTA 22U

2018~present Global Marketing Team Director, Busan 2018~3ixl|  SARtZZAL S2E0PHEIEE

Tourism Organization 2015~2017 OFMA GBT Meetings&Fvents, 5= O34l 2|
2015~2017  Korea Leader, AMEX GBT Meetings & Events  2008~2015 2| =Z450, MICEE!, TtEE
2008~2015  Part Leader, MICE Team, Redcaptour

SBAIIIRASIRd SaUI BSINID WOy A13snpu| asin) UeaIod| ay3 Sunsoog Jo saiiuniioddo ay] : ealoy asini)
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KANG YeolJin ZoiZl

Director, Passenger Business Division, Incheon Port Authority
QIZSIBZA O ARG A AT

=
rz
N

KANG, Yeo-Jin has been serving Incheon Port Authority (IPA)  QIXEITFEZAL 0 ZHALRI Al ZJO{ 7l AIE2 01T ZA|0{ZH(A R
for 18 years. She is in charge of international and domestic = st-= 7
passengers’ business in both terminal operations and 4 91O, 20061 E] SIRYIIX| OIFBIBFR ALY KHE

Zo|ct
A =)
m?;kAetlng as a director of Passenger Business Department 2004E2E| SIXI7IX| BIZHF ZZE0M|M HE0| 312 Eil
n .

0124 Aje) BAJ5} 9IRS 2 HITHON, 2015HRE] 37t

She has 20 years of experience in container cargo and

=R idyiy H{oleE X=E

passenger business in both the private and public sectors in QIHSRESAL 2| ZO| aHQ| AFRAQl BSARA 2FE Y
Incheon Port, Korea Rep. and Hong Kong. She holds amaster ~ StiCk o
degree in business administration from the University of  x|zsl2ie Zojst MALZ, S2Ci5tm0|A MBA THS 0|4 Sjﬁ
Hong Kong. aHC} |u
e M
=
e
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o
H'|
ra
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=
JEONG Dasol &
Chief, Tourism Dept., Yeosu City
0{Z=A| OfO|AMAE] =22t
2024.01~Present  Worked in the Tourism Department’s 2024.01~347H Of4=Al 22T} MICEARIE] 282

MICE Industry Team, Yeosu City

17
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PARK Wonshik =tai4|

Director, MICE & Cruise Team, Gangwon Tourism Organization
LR YRICt Ojo| ASZRE B

O
o

chet A2 gasta EY

- Bachelor Degree at Dept. of Communication of Gangwon -

National University - Starwood Hotels & Resorts & Sales & Marketing £A1 15
- Director of Sales & Marketing team of Starwood Hotels Er=i=1

& Resorts - R ZeEnc njo| A3 Ay gy 28
- Director of MICE & Cruise Team of Gangwon Tourism

Organization
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Session 3
MM 3

Cruise Lines Highlight
MAHZ|Y: A MA}Sl0[2[0|E

The cruise lines introduce the brands, itineraries and highlight
the strategic plans and ship deployments for Asia.
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Joel KATZ =g 71=

Managing Director, Australasia, CLIA
TN IAFTEMAIRYS| SF0FA|OFK|S SZO|A

Joel Katz has led the Cruise Lines International Association (CLIA) Australasia as its Managing Director since 2016, after
an extensive career in cruising and hospitality, including roles at sea, and in hotels in the UK, Europe, Central Asia, and
Australia. In his current role, Joel heads an Australasia-based team that is responsible for the promotion and development
of the cruise industry across the region through trade relations, industry training, and advocacy activities on behalf of
CLIA’s Cruise Line Members. Pre-pandemic, he helped cement the region’s place as one of the fastest-growing cruise
markets in the world in terms of population penetration. Under his leadership, the regional organization has not only seen
significant growth in membership but has also been pivotal in highlighting the cruise sector's commitment to environmental
stewardship, showcasing the industry’s strides in sustainability, and destination stewardship.
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Oliviero MORELLI g2Juj0]z m2tz]

President, MSC Cruises Japan & South Korea, MSC Cruises TOKYO office
MSC 32X T3 MSC L= & SH= AR

Born in the Port City of Naples in 1981, Oliviero Morelli comes from 3 generations of shipping agents. Oliviero is fluent in
[talian, English and French and started his career in the shipping business from 2001. He has worked for various shipping
agents and the Container Terminal in Naples, where he gained broad knowledge and experience in Claims, Sales and
Operational Management. Oliviero joined MSC Naples Trade Department in 2007 and by the end of the year, he was
transferred to MSC Cruises UK & Ireland in London, where he was promoted to Product & Operation Director. In 2014, he
became the President of MSC Cruises Japan and was also the President and Chairman of the Italian Chamber of Commerce
in Japan from 2019-2021. He successfully brought the first MSC Cruises ship (MSC Splendida) to Japan in 2018, has
made MSC Cruises number one in the fly and cruise to the Mediterranean, as well as growing his office currently up to
40 employees. In April 2023, he was responsible for re-starting international cruises and brought the newest, largest and
one of the most technologically advanced ships to Japan, MSC Bellissima with the aim of being the number 1 international
cruise line in Japan.

012 2E2]i= 3cHA sl 2 CH2|E S 2esh= Tt £40|Ct 0|2 2(0t04, Joi, Z-A0{0]

1981‘—5 SHLEA| LEEZ|0|M S5 22
| 5t 22ilg], I,

b
S50 20010 32 Z0foil FIO{SUCE LEZ2|0fM Ciefet sl ti2|Eat ZA8|0|H Bolge| 2pez 28

2 cit*EI 20IM 2gelet K42 s XL
2007 MSC LE2| RR0)| SFHOM, 1 3 o= MSC AT X Y=t OfURHE AT ANRA R MY D 4E L 2F HE 0JAIE
2FISHCE

20143 MSC 32X UL X|ALe| 5|02 Qi on, 20192 E] 2021E771X| O[22 |0FAFR S| 0| A UL X| & S|HEIS 23T}
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Anthony KAUFMAN etEL| 71=H

Chief, Commercial, Marketing and

Sales Officier of Commercial Strategies Division
MOL 32X Mzt £2 #oix}

A Bachelor of Arts, Communications Studies, degree from the University of California at Los Angeles and Executive
Leadership certifications from the UCLA Anderson School of Management.

A Juris Doctor degree cum laude from Loyola Law School of Los Angeles.Began a career at Gibson, Dunn & Crutcher as an
Attorney at Law, managing corporate, intellectual property, contract, real estate matters and transactions.

After that, worked for Carnival/Princess Cruises. Between 2012 and 2017 and he led the international commercial and
business operations of Princess Cruises with oversight of teams in the United States, Australia, the United Kingdom and
throughout Asia. He established sales, marketing and the onboard guest experience operations for the Asia markets and
developed the company’s relationships with government authorities, industry associations, and business partners. Worked
as General Counsel of P&O Princess Cruises, plc, and leading supply chain, onboard revenue and port and shore operations.
Headed up an Executive Vice President, Professional Services and General Counsel for the Holland America Group (Princess
Cruises, Holland America Line, Seabourn Cruise Line and P&O Cruises Australia), a subsidiary of Carnival Corporation & plc.
Was responsible for a $5.5 billion revenue business. He led strategies and teams in finance, human resources, information
technology and legal, ethics and compliance.

Working for MOL Cruises, Ltd. as Chief Commercial, Marketing and Sales Officer.
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Wendy YAMAZAKI glic| ofatxt3|

Vice President, Government Relations, Royal Caribbean Group
29 7lelHiet 1F WREA RA

- —H OT 1=

Wendy Yamazaki joined the Royal Caribbean Group (RCG) in 2022 as Regional Vice President, Government Relations (Asia),
based in Singapore. She is the lead for RCG and its engagements with governments, trade associations and other external
stakeholders in the region, on policies, regulations and other relevant issues related to cruise tourism that affect RCG.
With more than 20 years’ experience, Wendy has worked in both private and public sector, mainly in the financial industry.
Prior to joining RCG, Wendy was Director for Government Relations and Regulatory Strategy at the London Stock Exchange
Group (LSEG), covering regulatory issues for its data and analytics, capital market and post trade clearing business for Asia
(ex China). Before LSEG, Wendy was a Deputy Director with the Monetary Authority of Singap ore (MAS), the central bank
and financial sector regulator in Singapore, responsible for formulating international policies for the financial sector and
representing the MAS at regional forums. Wendy also worked as a Consultant at the Asian Development Bank, working
with governments in ASEAN+3 countries on the development of regional bond markets. In her early part of her career,
Wendy was in the Credit Risk Management Department at Sumitomo Mitsui Corporation Bank.

Wendy holds a Bachelor in Business Administration and a Masters in Social Science (Applied Economics) from the National
University of Singapore.
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BAEK Harry(Hyun) a3

CEO, LOTTE TOUR DEVELOPMENT CO,LTD.
KO AR

Complete the Business Marketing courseat New South Wales State University in Australia
Master’s in Tourism Business Administration in Kyunghee business graduate school (MBA)

Ph.D. in tourism, department of hotel and tourism management, Graduate School, Kyung Hee University
President and CEO, Lotte Tour Development

Executive vice president, Lotte Tour Development

President /CEO of NH tour Co, ltd (Lotte Tour & NongHyup's joint company)

Senior managing director of overseas sales, Lotte Tour Development

Managing director of overseas sales, Lotte Tour Development

Director of overseas sales, Lotte Tour Development

Vice chairman, Korea Cruise Forum

Advisor of cruising to the Incheon Port Authority

Director, Jeju Cruise Industry Association

Vice chairman, Korea Cruise Forum

Advisor of cruise tourism to the Korea Tourism Organization

Chairman, Jeju Cruise Industry Promotion Committee

Member of the Gangwon Cruise Industry Promotion Committee

Adjunct professor, Department of Tourism Management, School of Tourism, Kyung Hee University
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B2B Networking Meeting Event

= B2BUIEYY OMIE

=

é Date =%} 11 July, 2024/ 2024. 07. 1. (2)
= Time Alzt 09:00~12:30

= Location &4 Convention Hall / ZA#IMZ (1F)

Participants Zf715F < Buyer: Cruise lines, Travel agencies
HIO|O1: AT (A}, THE Of=bAL
« Seller: Domestic and International cruise ports and destinations, Tourism industry,
Ship supply companies
H2f: Ul 7[R, T 2HEYA (2R, 2 2=

'

), HEZAL

oln

[Workshop] Design the Destination Experience

7[erd 23S

Date =& 11 July, 2024 / 2024. 07.11. (2)
Time A2t 10:00~11:00
Location &4 Amethyst Hall / OIHIE|AE = (2F)

Speaker 2fEXt Michael MIHAJLOV O}O| 2 D[t Z2E
Senior Director, Destination Management, Holland America Line and Seabourn
ETHE OfH[2|7t 2Rl & Al SHX| 22|22 4 F0[AL

=0 —

The 18th Korea Cruise Council

Hh8z| st T =aTo|3|

Date &%t 11 July, 2024 / 2024. 07.11. (%)
Time A2t 11:30~12:30

Location &£ Amethyst Hall / OIHE|AEZ (2F)
Speaker 2tEX} KIM Nayoung ZJLtA

Manager, Hotel Operations, APAC & China, Royal Caribbean International
2 K2t QUMY S QIH2i|0|M OFA[OtERE F K|S OHL|K
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Date =it 11 July, 2024 / 2024. 07.11. (&2)
Time A2t 14:00~16:00
Location &4 Amethyst Hall / OFHHE|AEZ (2F)

Jeju Tourism Society X|F2tztsts|

Moderator z}& HONG Sung Hwa &3}
Professor, Jeju National University HM|ZSCHEF W w4
Speaker 2f% KANG Eun Jung 223
Lecturer, Jeju National University M|ZSCHEH W ZEAL
PARK Oun Joung 22
Professor, Jeju National University A
Panelist £2 KANG Sook Young =Y
Professor, Kyonggi University Z7|CHshm w2~
KOH Dukyoon 1E&
CEO, AT TOUR O{|O[E|&0{ CHE
SONG Sang Sub &AM
Former President of Jeju Tourism Society & X|Z=2t2s!
JANG Hye Won &5
Research Professor, Jeju National University H|

s Lm s

(2]
B
aj
Yol
bal

CHsta o174

ol

Korea Marine Tourism Society k=5l F 2t

Moderator z}& KIM Jongnam ZZE

President, Korea Marine Tourism Society (AD&H=25|QF 2t atat 5|5k
Speaker 2% KANG Hyesang Zalja

Professor, Dongseo University SA{CH& M m4s

YOO Jaeheung SME

Professor, ASEA Aviation College OMM|OFat2 M E5tm W4
Panelist E2 YOO Dajong QLIS

Director, PanStar Enterprise Co., Ltd THAEIAE{ 20| =) O A

LEE Jung Chul O|&&

Professor, NamSeoul University ‘SfA{SCHSH D w2

LEE Jae Hyung O|x}{&

Professor, Korea Maritime & Ocean University Sr=s{ TSt w4

HA Kyounghee 23]

Professor, Semyung University M|ZHCH&tn mas
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ACLN Annual Meeting

o I
S ACLN IXIE3|
o
‘_g‘ Date &xt 11 July, 2024/ 2024. 07. 11. ()
% Time A7t 15:00~17:00
Location &4 Convention Hall / ZAIMN= (1F)

Moderator =& KIM Eui Keun 2122
President, Jeju Tourism Society M| 2ttt
Speaker 2fEX} HAYASHI Yusuke SIOFA| SAF|
Director, Cruise Promotion Office, Ministry of Land Infrastructure, Transport and Tourism, Government
of Japan Y2 RENEY ARXTIELY
QlU Ling x| &l
Deputy director, Shanghai International Cruise Business Institute
Aol H IR RGN AFHE] FO[ARE
BAEK Harry(Hyun) 2454
CEO, LOTTE TOUR DEVELOPMENT CO.LTD RCi|2taHgh AFRt
Panelist zi2 LIM Young Chul /Y&
Chairman, Jeju Cruise Industry Association M|Z23EXAAS5] &=

31E

HU Yinging & Q13

Chairman, North China Cruise Economy Institute =223 22X ZAH| A2 HE] O|AFE
KAO Chuan-Kai 7t@ F2t710]

President, Port of Keelung, Taiwan International Ports Corporation Ltd. (TIPC)

CHOER R[S ES AL AR

WU Hsun-Feng @ #1%

Honorary Chairman, International Cruise Council Taiwan CHRFZ2H| A2 X8 3| Hoj|3| &t
TANAKA Saburo CHZF AR R

Vice President, WAVE (Waterfront Vitalization and Environment Research Foundation)
USSR HO|AE

Jacqueline NG MZ21 2

Director, Cruise, Singapore Tourism Board (STB) A7tz 22ty 32 xE HEt
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Jerazin Adventures
H|2IEI0] =X

URE,
IIIII“

Jerazin Adventures

Jerazin Adventure is an experiential outdoor content aimed at full-scale off-roading. A total area of 430k’ a total
length of 6.5km, and an imaginative experience unfolding on 16 event courses. It is a path of unprecedented new
adventure. Off-road racing competition (KRF) winning experience. The course designed and installed by veteran
drivers is a very special course that you will never forget. This is an experiential tourism service. Whatever you
imagine, you will find more.

S stE 101y

S DiLE= RIS HIxls 22 Qma S X3 HEE 0FRE0f 2% 0]0] HHTH 430,
£200] 652} 16749] OHIE AN BHX|E A 4 gl M2 Dol 2LITt @maE 20| As|KRPYAZI]

HIENZ =2t0H7F 21 7| 2X[3t IAE SX|Re 0i* SEat Mg 2 AH| AL
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Nohyung-Supermarket LD
i34 T{Of t-S4UIlRE

25m Media Exhibition, 15minutes from Jeju Airport Nohyung-Supermarket is a 1980s concept in Korea, and it is a
representative media are with a variety of colorful colors that can represent the present and the future after passing
the Fogarton Door. In particular, there is a sofa where you can enjoy the exhibition comfortably in the main hall and
a large screen of about 25m, so it can be enjoyed by men and women of all ages.

25m O|E[O{TIA|, H|FSEofAf 15—Er SO eh=of 1980EM AP o2, ZIFEL0{(R)E XL, pdxHet 02 E
LIEH &+ e Y=L S0 CHY 0| '—fSZ'_ EHii O|C|o{OtEQILICE 53] HI20iA HRtsHH TAIE 2Efe 4 U
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SURPRISE THEME PARK G urerise

A=z2|o|=H|ofzt= THEME PARK

Surprise Theme Park is a place where you can meet junk art works using recycled materials that are size are as
sophisticated and magnificent as any work although made from recycled materials. You'll meet up the world’s best
movie heroes and animation heroes, the stunning world-class artworks aired on ‘SBS Wonders of World

AzRio|<EDfT s 2atolEA0N F2510 U HBE A7IE BB YOIPAL| 21} 20| AE M| HA0kE
(unk Art HEOR B R Cf&XE)S BILIE 4 Rl RRILIC

Afgg 4712 BEgOLt

[SBS A&fof 0J2 Loljof
OfLIDHO|4 ZEQIBE 3t &7 77H0l0fA BHLHE 4 YBLICE
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ARTE MUSEUM JEJU ARTE MUSEUM ISLAND
ELTEWERIES

Exhibition of colorful media art created by light and sound

ARTE MUSEUM is an immersive media art exhibition space presented by d'strict, acclaimed for creating the public
media art ‘WAVE’ at COEX in Korea. Exhibits at the ARTE MUSEUM center around the theme ‘ETERNAL NATURE,
reinterpreting various elements and spaces in nature as immersive media art.
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9.81PARK, JEJU 8
9.81T}3 M| 9.01 PARK

The world’s Tst smart racing theme park, ‘9.81 Park, is located between the Aewol Sea and Mount Halla.
9.81 park offers a futuristic indoor space, various activities, and exciting racing experiences allowing visitors to fully
experience Jeju’'s natural beauty.

M7l Z|=2f A0LE 2f|0|d B0t 2t3 "0.81 Lt "= Off 2 BICIQF Shatito] S A2, DIiAIEFAQl AL SZHofM Chfgt
HE[H|E|, E0|22 2f0]d BS MSELCH

o

Bunker des Lumieres
qio| #{7q BUNKER o LUMIERES

JEJU
Cultural Regeneration Space & Immersive Media Art.
The ‘Bunker des Lumiéres’ is the rebirth of the old national communication facility bunker that has been forgotten for

over 20 years. The visitors walk freely in the exhibition hall and feel a lot of sensibility. We present new appreciation
methods to stimulate creative imagination.
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07 Taiwan International Logistics & Supply Chain Association

L=z RsadelEl

Taiwan International Logistics & Supply Chain Association (TILSCA) is located in Taiwan and we are able to serve as
food supplier for cruise while it visit Taiwan’s ports, The supply & delivery can cover all ports around Taiwan island
(l.e. ports of Keelung, Taipei, Taichung & Kaohsiung.. etc.) and for all kind of foods & beverages, the consumptions
on cruises, particular for fresh vegetable, fruits & Seafood!

X5t lom, AFAT LS| &7 UEY U] A5 SEYUNZM MH|AE
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JTO JEJU DUTY FREE SHOP JEJ|Y bty

FREE
M2 A M- HZZEBN FRNY

Shop leisurely at Korea'’s first Korean-designated duty-free shop located in Jungmun.

S0l 2IxIeh, FUEIE L=l XIFBEAMEUM o7& 2E5H Ll

HANIL-FUJI(Korea)CO.,LTD
stal=x|zz|o} 4 GANIL AIereedCO, LT0,

Hanil-Fuji Korea holds 1SO 14001, ISO 45001, ISO 22000, and ISO 9001 certifications, enforcing ESG policies to
excel in environmental, social, and governance aspects.
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36

Jeju Special Self-Governing Province Development Co.
MFEERR| =L SAL SRS ARSI LB

g Province D Co.

Jeju Samdasoo, a local water of international quality which become a global brand

Since its launch in 1998, Jeju Samdasoo has become Korea's classic water, occupying first place in the water Pet
market, first place in customer satisfaction, and first place in brand power. Jeju Samdasoo annually passes the water
quality assurance examination of the US FDA (US Food and Drug Administration), NSF (US National Sanitation
Foundation), receiving ISO9001, 1ISO14001, FSSC22000 and thus making it a water of truly global quality.

= BELISE &lSE MAN BRiE, HiF T
= XISA H=YE Pet A HRE 191, DHZEE 19], 2HCU 1915 XIst= Higtel=
= FDA@I=AIZ2/2), NSF(O|== A9/ 4et=), 1509001, 15014001, FSSC22000 215E
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HMFaithrs EXjet 2 SEEIE Sai AA210] 24| OfC|ME RI1 O 4= QL= 0|22 S/LICH

Sanyang Keuneonggot

R

Sanyang Kuneonggot is a place where you can take pictures of yourself becoming the main character in a fairy tale
in a natural forest healing time and theme space in Gotjawal, Jeju.

SEYR2 MF RAZOIM XA DR 0| &£ S| A7k HORS 20| S3t4 2150

m
rr
>
A
o
i)l
mo
N
50
rr



OfA[OF IR = Afo| X|& Mgnt ojzh HIM
The Future Vision for Sustainable Growth of the Asian Cruise Industry

Jejucarrotbear
M7l =H|of

Jeju Carrot Bear is a Jeju company that was created to tell the story of Jeju Carrot Bear, which turned into a carrot
color by loving the healthy and sweetness of Jeju carrots born in the middle of winter. With a genuine desire to
contribute to the thriving consumption of Jeju carrots. We are dedicated to crafting healthy and wholesome food

products using 100% Jeju carrot.
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ODUJEJ
LEH|

A small Jeju-do museum, Odujej delivers new insights about Jeju through Jeju-like products.
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SPIRITED GARDEN viited
a'den

Spirited Garden is a creative garden created by farmer Sung Beom-young since 1968 who pioneered the wasteland
of Jeju City’s Hangyeong-myeon Jeju-ri and completed it with tenacity, consisting of 8 small gardens on a land area
of 13,000 pyeong, and has become the subject of international exploration as garden that fuses creation, art, and
philosophy with the modifier “the most beautiful garden in the world.”
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Samyoung Tour / llchulland
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llchulland is a wellness tourist destination where you can experience Jeju's nature, ecology and culture, where
festivals of Jeju native plants and flowers are held throughout the four seasons, centering on the natural lava cave
Micheon Cave. It operates various experience programs such as tangerine picking experience, foot bath experience,
and natural dyeing experience, and MICE-linked tourism products, and it is a resting place where pets can be
accompanied.
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Bluefactory Inc. JEJUHANJAN) 5y < 61x
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Local brand JEJUHANJAN is a brand that communicates with customers through traditional liquor based on
collaboration with local breweries in Jeju and delivers Jeju’s value. JEJUHANJAN studies the value of local traditional
liquor and provides new fun and experiences through various products and differentiated services.
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LOTTE TOUR DEVELOPMENT COLTD _sssrusmuu
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LOTTE TOUR

For the first time in Korea, Lotte Tour has been operating Korean Charter Cruise for 12 consecutive years since
2010. In addition, Lotte Tour offers a variety of fly and cruise packages for international destinations Lotte Tour is
also the official inbound tour operator for leading international cruise lines.
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CruiseLink §
agxy3

Cruise Link

CruiseLink, South Korea’s first cruise comparison and booking platform, is a specialized cruise reservation that
provides real-time comparison and booking services for various cruise lines and cruise products from around the
world.
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J-Startup Zone
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BETTER THAN SURF HHi2{ciA=

Better Than Surf is a lifestyle brand made by surfers for surfers. beﬁer
We want to change the way we treat life through products, culture, and experiences. th
Better Than Surf is a lifestyle brand to encompasses products, content, and experiences. rf@

We are developing as a leisure lifestyle brand by expanding our product line to include
basic items such as surfboards, clothing, and goods, as well as functional leisure items.
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Blocally company EzZz|ZmL|

Blocally company is running UGLYCHIC, which is a food upcycling brand in beauty B Lo C A LLY
and lifestyle market. We rewarded as NEXT K-BEAUTY brand from the Sephora

X Marie Claire in 2021 by organic ugly agricultural products. UGLYCHIC launched
innerbeauty products, which upcycled Jeju organic carrots, and tangerine peel
refreshing jelly helping hangover.

BellaBellFarm Inc. opizt

Pet healthcare products utilizing herbs from Hallasan and fresh ingredients from  qta Bell2dBellFarm
Jeju.
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